
BRAND GUIDELINE



The Vernites logo consists of a stylized fox, full-
bodied, characterized by the curves that define its
shape and position, and the company name. The
font remains the same as in the previous version,
with a color division that highlights the core
business and references the family name. Chemical
Group accompanies Vernites, evoking the industrial
and research environment.

Pictogram

Logotyp
e

Logo

The Logo

BR
AN

D
G
U
ID
EL
IN
E



To ensure that the logo is fully readable,
a clearance area must be maintained in
which no other elements may be placed.
This space is defined on the sides by
the height of the letter “t” in the logo.
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The logo variants in monochromatic
black and white versions.

Monochromatic version
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Minimum dimensions  
To ensure that the logo is fully readable,
the minimum dimensions should be
observed when used on printed material
and on the web. The logo should never
be used in dimensions smaller than
those indicated.

Minimum reduction on digital media and the web

Minimum reduction on printed media

36
mm

150
px

8
mm

30 px
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The logo must always be used in its
original form, without distortion,
graphic additions, or changes in
color or proportions.

Do not use the outline

Do not rotate the logo

Do not alter the proportions Do not distort the logo.

Do not add color outlines or shadows

Do not change the position of any element

Incorrect uses of the logo
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The two versions of the logo shown
on this page may be used on a
photographic background provided
that the images have a uniform
background that ensures good
legibility.

Use on
photographic
background
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The logo variants in monochrome
black and white.

Color palette

MAIN PALETTE

SECONDARY PALETTE

ESX: F97036 RGB: 249.112.54
CMYK: 0,00 - 0,75 - 0.93 -
0,00

ESX: FFFFFF RGB:
255.255.255 CMYK: 0,00 -
0,00 - 0,00 - 0,00

ESX: F9E2D8 RGB:
249.226.216 CMYK: 0,00 -
0,13 - 0,11 - 0,00

ESX: 242424 RGB: 36.36.36
CMYK: 0,71 - 0,64 - 0,65 -
0,71

ESX: 557DBB RGB: 85.125.187
CMYK: 0,76 - 0,46 - 0,00 -
0,00

ESX: 435B84 RGB: 67.91.132
CMYK: 0,85 - 0,66 - 0,25 -
0.07

ESX: 382873 RGB: 56.40.115
CMYK: 0,95 - 1.00 - 0.19
-0.07

ESX: 519D79 RGB:
81.157.121 CMYK: 0,79 -
0,14 - 0,69 -0.01
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The brand's main typography involves the
use of the INTER font in the variations
shown on this page and their respective
italic versions. The use of styles and
weights will be determined based on layout
requirements.
 
The font license is free of charge and can
be downloaded directly from the following
link:
https://fonts.google.com/specimen/In
ter

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefgijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

 
0123456789
0123456789

Light

Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

NUMBERS

ExtraLight

Bold

Medium

SemiBold

ExtraBold

Typography
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Product carousels, customer instructions,
newsletters.

Available in two languages, the weight
may vary depending on the target
audience. The text needs white space
around it to be legible, especially as the
number of characters increases.

The decision to use a textured background
is supported by the desire to make digital
content tangible. Touch is fundamental to
the product experience, which is why a
surface that can be “visually touched” is
reproduced.

The geometric design aims to highlight the
area treated with Vernites products and
guide the observer's attention through the
dynamic nature of the image.

Informative content

Background

Photographic
processing

Text
integration
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Exemples
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Single or double-card posts, aspirational.

The copy is in one language per card, so
that the message is well integrated with
the visual. If necessary, a second card in
Italian or English is provided.

The photographic component becomes the
basis of the content, onto which copy
describing the added value of the product
or company is graphically inserted.

Depending on the product being
described, it is necessary to choose a
photograph that is functional to the
storytelling. Premium environments are
preferable.

Emotional content

Background

Photo
selection

Text
integration

BR
AN

D
G
U
ID
EL
IN
E



Exemple
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Vernites creates colors, and these colors
are everywhere. The idea is to use color
palettes to describe what surrounds us
every day.

In this case, the text does not
integrate with the image, but rather
with the color palette.

We sample the colors of images that
describe international days, bringing our
mission to exciting themes.

Selection of colors from the image,
considering more than one image per
content. The goal is to communicate a wide
availability of products, describing them
with the reference code.

International Days

Format

Text
integration

Color palette
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Exemples
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